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Fluctuations in Demand

S . Materials Needed
B Curricvlar Avea: Economics e

Paper money, assorted
“stuff” to use for the
creation of a product,
brown lunch bags, catalogs

B Targeted Intelligence: Linguistic

Supporting Intelligences

Spatial, Interpersonal

Learning Objective

Students will be able to relate marketing techniques to the economic concept of demand and
observe its fluctuations.

Step-by-siep instructions for this lesson/activity:

@ Give each student $25 in play money.
Create cooperative learning groups of four or five students and distribute one bag of “stuff” to each group.
(The bag can contain such items as combs, pieces of wire, bottle caps, springs, plastic kitchen items, etc.)
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@ The groups will create a product from the contents of their bags. This will be the supply. Then they will
affix a price for the product that is in keeping with the reality of a competitive market situation.
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Provide the groups with a variety of catalogs to review, including JC Penney, Lands’ End, Banana
Republic, and farm supply or industrial product catalogs; instruct students to look for the culture of each
catalog’s clientele.
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Ask each group to create a catalog entry for its product that will serve as a marketing tool and will be
consistent with the culture of the catalog that the members have chosen. (An alternative would be for you
to assign the catalogs and, therefore, the cultures.) The entries should be attractive and raise the value of
the product. This is the marketing.

® Have students exchange the catalog entries and make purchases with the money that they have available.
This 1s the demand.

Practice/follow-up:

Ask students to answer the following questions in a whole-class discussion:
* What sold?
*  Where did the money go (to whom and for what products)? Where did the money not go?
» What are the reasons? What motivates people to spend their money for certain products?
¢ How does the culture of the consumer (demander) affect the demand decision?
« From the various components of demand, which ones are most at work in this example?

Then have students write a journal entry about their new sense of how to generate demand in an economy.
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